
Pillar Tactic Timeline Lead Partners

ALLY 1 Develop and continue relationships and consultation processes as led by the Snuneymuxw First Nation. Ongoing SNF TN, NHA

ALLY 1 Attend Snuneymuxw First Nation events and offer volunteer support Ongoing TN Industry

ALLY 1 Revise the 5-year Destination Development plan based on the input of Snuneymuxw First Nation. Ongoing TN SFN

BETTER 1 Continue celebrating wins and new products/experiences. Ongoing TN All

BETTER 2 Expand and update the industry database. Ongoing TN

BETTER 3 Collaborate with transportation stakeholders for integration with Nanaimo's development. Ongoing TN City, PDC, RDN, transport.
BUILD 3 Support airport initiatives with tourism insights and growth projections. Ongoing TN YCD, TNT

ELEVATE 1 Continue building the Tourism Nanaimo brand assets library highlighting unique attractions and experiences. Ongoing TN

ELEVATE 3 Continue highlighting Nanaimo's accessibility, affordability, and unique offerings. Ongoing TN

ELEVATE 3 Leverage "Outside the Box BC" partnership to amplify campaign reach targeting event planners. Prioritize accessibility, 
affordability, and uniqueness of Nanaimo in all initiatives. Ongoing TN YCD

ELEVATE 4 Continuously strengthen partnerships with SFN, local sport organizations, and stakeholders. Ongoing TN SFN, community

ALLY 1 Begin discussions on potential collaboration areas and support for the Nation's tourism ambitions. Discuss the 
development of a dedicated Indigenous Tourism Strategy.

Y1 SNF TN, NHA
TN initiate, 
SFN leads

ALLY 1 Work with the Tourism Nanaimo Board Chair and partners in the Petroglyph Development Group to schedule initial 
consultations that follow protocol.

Y1 TN PDG, NHA
TN initiate, 
SFN leads

ALLY 4 Develop resident-specific campaigns in collaboration with partners. Y1 Q1 TN City, TNT Kicking off the focus on resident sentiment

BETTER 1 Initiate meetings with Prosperity Corp to align tourism strategies. Share and discuss the Destination Development Plan. Y1 Q1 TN NPC Build the brand awareness

BETTER 1 Develop method to celebrate new launches and quick wins for tourism. Begin asap. Y1 Q1 TN Relationships for product development

BETTER 2 Establish a comprehensive database of Nanaimo tourism partners. Y1 Q1 TN All SFN focus
BUILD 1 Establish partnerships for immersive experiences showcasing Nanaimo's uniqueness. Y1 Q1 TN SFN, operators Rresident engagement

ELEVATE 1 Launch a comprehensive marketing and education campaign introducing the new Nanaimo brand to The City, Prosperity 
Group, and residents. Y1 Q1 TN Industry engagement

ELEVATE 2 Continue marketing regional experiences from nearby islands, Lantzville, and Cedar/Yellow Point. Y1 Q1 TN Business allyship

ELEVATE 4 Solidify partnership with SFN to enhance Indigenous sports visibility and appeal. Y1 Q1 TN SNF Industry training assessment

ALLY 2 Review the Destination Development plan with the Nanaimo Pride Society and intentions to partner. Discuss collaborative 
initiatives. Y1 Q1 TN PNS

ALLY 3 Work with the Pride Society and other inclusivity groups and experts to develop a Nanaimo "super host" training program, 
focusing on accessibility and LGBTQ2AI+ inclusivity. Y1 Q1 TN NPS, others, TNT

ALLY 3 Launch a campaign to encourage businesses to become Rainbow Registered, providing resources and support. Y1 Q2 TN NPS
ALLY 4 Create materials to raise resident awareness about tourism benefits. Y1 Q2 TN TNT
BETTER 1 Organize an industry engagement event(s) for year 1. Y1 Q2 TN TNT Car sharing
BETTER 2 Conduct initial industry assessment for training needs. Y1 Q2 TN TNT, PG Surface next sports torism strategy
BUILD 3 Enhance visibility of local car sharing programs through marketing campaigns. Y1 Q2 TN Modo, City Flagship event adress
BUILD 3 Promote car sharing to residents and visitors. Y1 Q2 TN City

ELEVATE 4 Facilitate the initiation of the next Sports Tourism Strategy involving key stakeholders. Participate as a Sports Tourism 
lead partner in strategy development and marketing alignment with Nanaimo's brand. Y1 Q2 TN City, TNT, NHA, SFN, NPC

ELEVATE 4 Advocate for the creation of a sports tourism coordinator role to streamline efforts and enhance collaboration with 
stakeholders. Y1 Q2 TN TNT

ELEVATE 3 Collaborate with Team Nanaimo to identify potential flagship event concepts. Y1 Q2 TN TNT, M&E

ALLY 2 Research and identify local Nanaimo cultural associations and key contacts engagement. Initiate discussions with locals 
to explore collaboration opportunities. Y1 Q3 TN A&C Engage cultural groups (community & VIU)

ALLY 2 Attend events hosted by VIU to network with faculty and students. Discuss potential collaborations. Y1 Q3 TN VIU Bring residents and retailers into the fold
ALLY 4 Engage residents through online and offline channels to gather input on itinerary development and accessibility. Y1 Q3 TN Community Continue training development
BETTER 1 Develop the retail/service providers membership program. Engage retailers/service provides to raise awareness. Y1 Q3 TN Retailers, DNBA Continue brand building
BETTER 1 Engage with VIU and arts and cultural organizations. Discuss collaborative partnerships. Y1 Q3 TN VIU, A&C Initiate city connectivity strategies/conversation 
BETTER 2 Identify industry training and education workshop topics and co-hosts/experts. Y1 Q3 TN TNT
BUILD 3 Identify connectivity gaps and prioritize them with partners. Y1 Q3 City TN, RDN
ELEVATE 1 Collaborate with local influencers and community leaders to amplify the brand and garner support. Y1 Q3 TN Community

ALLY 3 Assess accessibility and inclusivity gaps in the visitor economy, involving key stakeholders: City, Nanaimo Prosperity 
Corp. Y1 Q4 TN City, NPC Conduct industry traininga and education

ALLY 3 Develop a framework for measuring the effectiveness of accessibility initiatives. Y1 Q4 TN City, NPC Initiate inclusive/accessible tourism strategies and realtionships
ALLY 3 Explore partnerships with disability advocacy groups to enhance inclusivity efforts. Y1 Q4 TN TNT, NHA Initiate infrastcuture assessment & advocacy, including Sports
ALLY 4 Launch resident campaigns and collaborate with local media to showcase positive stories. Y1 Q4 TN Local media Activate the visitor centre
BETTER 3 Identify tourism infrastructure gaps with partners like arts & culture groups, Team Nanaimo, NPG. Y1 Q4 TN A&C, TNT, NPC Enable connection of M&E and sports stakeholders
BETTER 3 Assess the need for new meeting and event venues with local stakeholders. Y1 Q4 TNT TN, VICC, SFN Campaigns for positive local perceptions
BETTER 3 Initiate discussions with the City and NHA for community recreation initiatives alignment. Y1 Q4 TN City, NHA
BUILD 1 Expand Visitor Centre offerings and train staff to promote local experiences effectively. Y1 Q4 TN Operators
BUILD 3 Assess current parking infrastructure against tourism needs with City officials. Y1 Q4 City TN
BUILD 1 Brainstorm and develop iconic Nanaimo-specific itineraries with key stakeholders. Y1 Q4 TN Operators, residents, NHA
ELEVATE 3 Identify and engage new partners like VIU to support Nanaimo's development as a Meetings and Events destination. Y1 Q4 TN TNT, M&E
ELEVATE 3 Organize joint meetings with VICC, hotels, and other stakeholders to discuss collaborative marketing strategies. Y1 Q4 TNT TN

ELEVATE 3 Implement regular communication channels and forums for industry engagement. Y1 Q4 TN

ELEVATE 4 Partner to conduct a comprehensive evaluation of Nanaimo's sports infrastructure to identify gaps and deficiencies. Y1 Q4 City TN, RDN
BETTER 2 Organize online and in-person workshops covering identified indsutry training and education topics. Y1 Q4 Experts TN

ALLY 3 Implement the Nanaimo Super Host training program. Monitor participation and feedback from businesses and 
individuals enrolled in the training program. Y1 Q4 TN NPS, others, TNT

ALLY 2 Co-host collaborative community and cultural events. Y2 Q1 TN VIU, A&C Further engage residents in dilogue and collecting stories

ALLY 4 Organize community forums (in person or online) to discuss tourism benefits and gather feedback. Y2 Q1 TN Continue building industry relationships

ALLY 4 Explore strategies to increase resident participation in tourism activities. Y2 Q1 TN TNT, NPG, DNBA, VIU Engage and support transportation industry 

BETTER 1 Launch the retail/service provider member program. Y2 Q1 TN Support ongoing expereince development (waterfront, recreation)

BETTER 1 Expand and refine industry events and evaluate the Year 1 initiatives. Y2 Q1 TN TNE, M&E Promote transit options
BETTER 1 Strengthen partnership with Prosperity Group. Y2 Q1 TN PG Develop regional marketing campaigns
BETTER 2 Forge partnerships with Economic Development & The Greater Nanaimo Chamber of Commerce Y2 Q1 TN ED, GNCC
BETTER 3 Collaborate with transportation industry for tourism support and identify areas for improvement. Y2 Q1 TN VIFG, BCF, YCD, RDN
BETTER 3 Support ongoing developments like the Mount Benson trail with a focus on visitor perspective and marketing. Y2 Q1 TN The City, NHA
BUILD 1 Collaborate with stakeholders to identify and enhance waterfront experiences. Y2 Q1 City NPC, TNT, SFN
BUILD 1 Build realtionships with the Downtown Nanaimo Business Association for downtown revitalization. Y2 Q1 TN GNBA
BUILD 3 Support City plans for parking solutions accommodating various mobility needs. Y2 Q1 TN City
BUILD 3 Seek/encourage partnerships and opportunities to expand and integrate shuttle services with transit networks. Y2 Q1 TN YCD, VIFC, Wilsons, NPC
BUILD 3 Promote walking, cycling, and accessible transit options. Y2 Q1 TN City
ELEVATE 1 Engage residents and business owners to gather authentic stories showcasing Nanaimo's diversity and vibrancy. Y2 Q1 TN Industry, community 
ELEVATE 2 Develop a winter promotion campaign targeting regional and short-haul markets. Y2 Q1 TN YCD, VIFC

ELEVATE 2 Develop targeted marketing campaigns in Vancouver and on the Hullo Ferry to attract day trippers. Highlight easy access 
via ferry or direct flights and unique experiences for day trippers. Y2 Q1 TN VIFC, HAS, Seair, Helijet

ELEVATE 2 Advocate for additional flight routes to increase accessibility during the winter season. Y2 Q1 YCD TN
ELEVATE 3 Continue working with Meetings and Events partners to align messaging and develop collaborative strategies. Y2 Q1 TN TNT, M&E, A&C
ELEVATE 5 Assess current wayfinding infrastructure and digital resources, starting with Downtown and Old City Quarter districts. Y2 Q2 TN City Initiate wayfinding assessments/initatives 

BUILD 2
Work with partners to compile data on visitor demographics, travel patterns, and accommodation preferences to 
demonstrate the potential for growth accommodations. Promote the economic benefits of enhancing the 
accommodations sector.

Y2 Q2 TN NHA, NPC Scale up arts and culture realtionships

BETTER 1 Deepen research collaboration with VIU and events collaborations with arts & culture. Y2 Q2 TN VIU, TN, A&C Continue transport and connectivity support
BETTER 3 Partner with local businesses and organizations to support community recreation initiatives. Y2 Q2 TN NHA Create local ambassadors
BUILD 3 Advocate for airport expansion and improved infrastructure. Y2 Q2 YCD TN Laucnh targetd marketing for day trippers
BUILD 3 Advocate for investments in pedestrian-friendly pathways, bike lanes, and transit hubs. Y2 Q2 TN City, RDN Identify and strategies for major events (flagship and sports)

ELEVATE 1 Identify passionate individuals within the community to serve as local ambassadors. Y2 Q2 TN Initiate focus on accommodations case building

ELEVATE 2 Launch targeted marketing campaigns in Vancouver and on the Hullo Ferry Y2 Q2 TN VIFC, HAS, Seair, Helijet
ELEVATE 4 Develop strategies to attract sporting events aligned with Nanaimo's infrastructure and resources. Y2 Q2 TN TNT, NPC

ELEVATE 5 Engage with the City and the Nanaimo Prosperity Corp to review ongoing wayfidning and placemaking plans and identify 
areas for tourism support. Y2 Q2 TN City, NPC

BETTER 1 Assess and adjust retail membership program. Y2 Q2 TN DNBA

ELEVATE 1 Provide training and resources to equip ambassadors with storytelling skills and knowledge about Nanaimo's key 
attractions. Y2 Q2 TN DBC, ITBC

BUILD 1 Collaborate with neighboring islands to develop cross-promotional strategies. Y2 Q3 TN GICC, PDG Continue supporting and marketing reional and local businesse/expereicnes
BETTER 2 Provide guidance on market readiness for businesses/operators. Y2 Q3 DBC, ITBC TN Scale up meetings and events expansion strategies
BUILD 1 Launch marketing campaigns targeting both locals and tourists. Y2 Q3 TN City Launch winter campaigns

BUILD 1 Continue encouraging and supporting iconic itinerary development. Forge partnerships with and between tourism 
operators and local businesses for local itinerary development Y2 Q3 TN TNT Activate accommodations development strategies

BUILD 1 Encourage businesses to extend operating hours and participate in revitalization efforts. Y2 Q3 GNBA TN, City
ELEVATE 2 Establish partnerships with regional partners and local businesses to identify new experiences for promotion. Y2 Q3 TN GNCC
ELEVATE 2 Launch winter campaigns to attract visitors. Y2 Q3 TN YCD

ELEVATE 3 Catalogue available facilities for promotion in meetings and events campaigns. Y2 Q3 TNT

ELEVATE 4 Collaborate with partners to provide incentives for sports groups. Y2 Q3 TN Industry/ operators

ELEVATE 5 Explore options to develop digital wayfinding options for visitors (apps, maps). Identify funding sources. Y2 Q3 TN

BUILD 2 Highlight the demand for accommodations in the area, targeting both potential investors and existing property owners. 
Conduct outreach and connect property owners/investors to identified vacant areas with development potential. Y2 Q3 TN NHA, NPC

ALLY 2 Identify annual experiences and events opportunities. Y2 Q4 TN A&C, City Solidify new collaborative events ideas with cultlural groups, downtown and Arts & Culture
ALLY 4 Conduct surveys to measure resident Net Promoter Score (NPS) regarding tourism. Y2 Q4 TN VIU, TNT Organize new and existing events into an industry calednar to improve collaboration
BETTER 1 Collaborate on signature events with cultural groups. Y2 Q4 A&C TN Set NPS baseline
BUILD 1 Organize initiatives and events to attract diverse audiences to downtown Nanaimo. Y2 Q4 GNBA TN, City, A&C Launch initial Nanaimo storytelling campaigns
ELEVATE 1 Launch storytelling campaigns capturing and sharing the diverse narratives of Nanaimo's residents and history Y2 Q4 TN A&C, SFN, PDC Build further relationships wtiht eh Sport Tourism industry

ELEVATE 1 Encourage community members to submit their stories, photos, and videos showcasing their connection to the city. 
Curate and showcase these stories to foster a sense of pride and belonging among residents. Y2 Q4 TN A&C Begin focus on long-haul traveller campaign building

ELEVATE 2 Begin developing strategies to attract long-haul visitors. Y2 Q4 TN YCD Continue developing wayfinding
ELEVATE 3 Launch an events calendar to log and track all events in Nanaimo. Y2 Q4 TN TNT
ELEVATE 4 Engage local sports organizations and share the Destination Development strategy. Y2 Q4 TN City

ELEVATE 4 Establish strong partnerships with local sport organizations, emphasizing the mutual benefits of collaboration in bidding 
and access grants. Y2 Q4 TN City

ELEVATE 5 Collaborate with industry partners to further inform the development wayfinding tools. Y2 Q4 TN City, industry, operators

ALLY 4 Evaluate effectiveness of resident-specific campaigns and adjust tactics as needed. Y3 TN

ALLY 2 Evaluate effectiveness and impact of VIU and cultural group partnerships. Adjust accordingly Y3 TN TNT Celebrate succcess and share best practices
ALLY 3 Expand accessibility initiatives to include other topics as identified, collaborating with relevant stakeholders. Y3 TN Industry, experts Evaluate campaign effectivness and adjust

ALLY 3 Celebrate successes and milestones in accessibility and inclusivity efforts through public events and recognition 
programs. Share best practices and lessons learned with and industry partners. Y3 TN TNT, City Evaluatie relationshisp with VIU & cultural groups

ALLY 4 Develop strategies to address concerns identified through resident feedback. Y3 TN TNT Continue industry and reatil engagement and relationship building
ALLY 4 Implement strategies to sustain and strengthen social license for tourism among residents. Y3 TN NPG, TNT Continue supporting operators

ALLY 4 Adjust strategies based on comprehensive review of NPS results. Address any identified concerns or areas for 
improvement. Y3 TN Strenghten efforts around accomodation development

BETTER 1 Integrate student research into tourism planning. Y3 TN VIU Strenghten efforts to build, showcase, and promote tranportation and connectivity
BETTER 1 Continue and institutionalize industry engagement events. Y3 TN TNT Continue supporting infrastcuture and product development
BETTER 1 Recognize retail member contributions. Y3 TN TNT
BETTER 2 Collaborate with Economic Development on joint projects for business development. Y3 ED TN
BETTER 2 Support operators with market research and networking. Y3 TN DBC
BETTER 3 Explore public-private partnerships for community gathering spaces opportunities. Y3 TNT NPC, TN
BETTER 3 Gather community input for future improvements and developments. Y3 TN The City
BETTER 3 Develop marketing for new recreational opportunities. Y3 TN The City

BUILD 2
Provide resources and assistance to property owners interested in upgrading or diversifying their offerings to meet the 
demand for unique and quality experiences. Encourage both large and boutique accommodations development that 
service both groups and individuals.

Y3 NPC NHA

BUILD 2 Explore the ability to offer incentives that encourage investments in accommodations development. Y3 TN City, NPC
BUILD 3 Showcase newly developed trails and promote active transportation. Y3 TN City

BUILD 3 Evaluate car sharing program success and identify expansion opportunities. Y3 TN

ELEVATE 1 Evaluate the effectiveness of brand building strategies and initiatives. Identify opportunities for refinement and expansion 
based on stakeholder and audience insights. Y3 TN NPC

ELEVATE 2 Engage Destination Marketing Organizations (DMOs) in mid-Vancouver Island to share the Nanaimo Destination 
Development Plan and discuss collaboration opportunities. Y3 TN PQBT, CTS, GNCC, CBIA

ELEVATE 2 Evaluate the effectiveness of winter efforts and make necessary adjustments. Y3 TN

ELEVATE 2 Expand regional partnerships and marketing efforts to position the mid-island as a competitive destination. Y3 TN PQBT, CTS, GNCC, CBIA, 4VI
ELEVATE 3 Select and develop the flagship event aligning with Nanaimo's unique selling points. Y3 TNT A&C

ELEVATE 4 Communicate the positive impact of sports tourism on the community and economy to foster buy-in and awareness of it 
as part of tourism. Y3 TN

ELEVATE 5 Support the roll out improved physical wayfinding signage. Y3 TN City

ELEVATE 5 Launch digital wayfinding platform for the greater Nanaimo region, integrating trail heads, recreational opportunities, 
attractions, and neighborhoods. Y3 TN

ELEVATE 5 Launch a public awareness campaign to celebrate and promote improved wayfinding, both physical and digital. Y3 TN City
ELEVATE 1 Collaborate with local ambassadors to curate unique experiences highlighting different aspects of Nanaimo. Y3 TN Industry, operators

ELEVATE 1 Launch ambassador-led experiences to promote Nanaimo's attractions. Y3 TN

BUILD 1 Launch developed iconic itineraries Y3-4 TN
BUILD 1 Continue engaging downtown businesses and stakeholders. Y3-4 TN GNBA

ALLY 4 Continue monitoring the impact of resident campaigns and initiatives and conduct a second NPS survey and compare 
results with the first. Y4 TN VIU, TNT Re-measure resident NPS

ALLY 2 Continue engagement and collaboration for successful initiatives and new ideas, introducing new partners to build 
industry relationships. Y4 TN Evaluationton initiatves

ALLY 3 Evaluate the effectiveness of accessibility initiatives and adjust based on feedback and evolving needs. Y4 TN City Expand workshop, training, etc. based on feedback and insutry needs
ALLY 3 Explore opportunities for further collaboration with disability advocacy groups to advance inclusivity efforts. Y4 TN TNT Continue building the brand

ALLY 3 Engage with businesses and organizations to promote ongoing commitment to inclusivity and accessibility. Y4 TN Expand workshop, training, etc. based on feedback and insutry needs

ALLY 4 Enhance communication and transparency with residents regarding tourism initiatives. Y4 TN Continue celebrating win/launches

BETTER 2 Diversify workshop offerings based on industry trends. Partner with professional associations for certifications as 
identified. Y4 TN TNT, experts Plan launch for Nanaimo flagship event with industry parterns

BETTER 3 Continue to address transportation challenges and improve connectivity with industry partners. Advocate for 
transportation infrastructure investment to enhance accessibility. Y4 City TN, NCP, YCD, M&E Continue widening the partership circles on all destination development initiatves

BETTER 3 Continue marketing efforts for recreational opportunities and gathering spaces. Y4 TN City, TNT

ELEVATE 1 Continue investing in brand awareness, content creation, and community engagement efforts. Y4 TN

ELEVATE 1 Celebrate achievements and milestones reached during the implementation period. Acknowledge the collective efforts of 
the community in promoting Nanaimo as a premier tourism destination. Y4 TN

ELEVATE 4 Assess the effectiveness of sports tourism capacity initiatives implemented over the past years. Y4 TN SFN, TNT, NPC
ELEVATE 4 Collaborate to conduct a thorough economic impact assessment of sports tourism in Nanaimo. Y4 City TN
ELEVATE 5 Solicit ongoing feedback from the community to identify any areas for further enhancement or refinement. Y4 TN City, YCD, VIFC, BCF, TNT
ELEVATE 5 Expand the coverage of digital wayfinding. Work with local tourism industry members for input. Y4 TN Industry, City

ELEVATE 2 Continue evaluating marketing strategies for attracting long and short -haul visitors. Work with industry partners to 
strategize initiatives. Y4 TN NHA, TNT, YCD

ELEVATE 3 Plan the launch of the flagship annual event with a comprehensive marketing campaign. Y4 TNT City

ELEVATE 5 Continue to engage with the City to ensure ongoing coordination and alignment with their wayfinding planning efforts. Y4 TN

BUILD 3 Explore partnerships for comprehensive mobility networks. Y4-5 TN

ALLY 2 Begin planning joint priorities and initiatives for the next 5-year Nanaimo Destination Development strategy. Y5 TN Assess impacts

ALLY 3 Assess the overall impact of accessibility and inclusivity initiatives on Nanaimo's tourism industry and visitor experience. 
Identify opportunities for further innovation and improvement in accessibility standards and practices. Y5 TN City Collect analyze feedback

ALLY 4 Identify long-term strategies to sustain resident support for tourism. Develop a plan for ongoing communication and 
engagement beyond the 5-year period. Y5 TN TNT, NPG, VIU Prepare for next 5-year Destination Development Plan

BETTER 2 Evaluate implemented strategies and gather feedback. Y5 TN

BETTER 2 Refine plans for the next 5-year Destination Development Plan. Y5 TN All

BETTER 3 Identify infrastructure gaps for the next 5-year plan. Gather feedback from stakeholders and community for future 
planning. Y5 TN

BUILD 2 Collect industry feedback on product development over last 4 years to adjust strategies and foster innovation. Y5 TN

BUILD 2 Sustaining efforts to grow and enhance the accommodations sector. Y5 TN NPC, GNCC, ED, NHA

ELEVATE 1 Plan for sustaining momentum through the next 5-year plan and driving long-term brand growth. Y5 TN

ELEVATE 2 Analyze visitor trends and feedback to inform future marketing efforts in the next Destination Development Plan. Y5 TN NHA, TNT
ELEVATE 4 Adapt engagement strategies to address evolving needs and priorities within the sports tourism sector. Y5 TN Community 
ELEVATE 5 Evaluate the impact and effectiveness of wayfinding initiatives. Y5 TN City

ELEVATE 5 Solicit feedback from stakeholders and the community to identify areas of strength and opportunities for improvement in 
the next 5 year Destination Development plan. Y5 TN TNT

ELEVATE 3 Solicit feedback from stakeholders to identify areas for improvement and successes. Y5 TN

ELEVATE 3 Build upon existing partnerships and collaborative marketing efforts. Explore innovative marketing strategies and 
emerging tourism trends. Y5 TNT
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